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Introduction
This annotated bibliography compiles essential resources regarding the profession of the Graphic Designer within the specific cultural and economic context of Algeria, with a primary focus on the capital city, Algiers. The selection of texts explores the intersection of traditional Algerian aesthetics, such as calligraphy and Amazigh symbols, with modern digital design practices. It addresses the challenges faced by designers in Algiers, including the transition from print to digital media, the impact of the startup ecosystem, and the preservation of cultural identity in a globalized market. These resources are intended for students, professionals, and researchers interested in the visual communication landscape of North Africa.
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