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Annotated Bibliography: The Role of the Graphic Designer in Córdoba, Argentina
Introduction: This annotated bibliography compiles key resources regarding the profession of the Graphic Designer within the specific socio-economic and cultural context of Córdoba, Argentina. As the second-largest city in Argentina and a major hub for technology and education, Córdoba presents a unique landscape for visual communication. The selected sources explore the evolution of design education, the impact of the local technology cluster on creative industries, the preservation of cultural identity through visual arts, and the professional challenges faced by designers in the Argentine market. These references are essential for understanding how global design trends are adapted to local realities in this specific region.
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