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Annotated Bibliography: The Role of the Graphic Designer in Contemporary Shanghai, China
This annotated bibliography compiles key resources regarding the profession of the graphic designer within the specific cultural and economic context of Shanghai, China. As a global financial hub and a center for creative industries, Shanghai presents a unique landscape where traditional Chinese aesthetics intersect with aggressive modernization and Western influence. The selected sources below explore the evolution of visual communication, the impact of digital platforms like WeChat and Little Red Book (Xiaohongshu), and the specific challenges faced by designers operating in this dynamic metropolis.
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