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Annotated Bibliography: The Role of the Graphic Designer in Khartoum, Sudan
This annotated bibliography compiles essential resources regarding the practice of graphic design within the specific socio-political and economic context of Khartoum, Sudan. It explores how the graphic designer navigates local cultural heritage, political activism, and economic constraints. The selected works provide a comprehensive overview of visual communication strategies relevant to professionals operating in the Sudanese capital.
Introduction
The profession of the graphic designer in Khartoum is distinct from Western counterparts due to the unique intersection of Arab, African, and Nubian influences, compounded by recent political upheavals. This bibliography serves as a foundational resource for understanding how visual identity is constructed in Sudan. It covers topics ranging from the history of Sudanese typography to the role of digital media in the 2019 revolution, offering critical insights for designers aiming to create culturally resonant work in Khartoum.
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Conclusion
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