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Annotated Bibliography: The Role and Evolution of the Graphic Designer in Kampala, Uganda
This annotated bibliography compiles key resources regarding the profession of the Graphic Designer within the specific socio-economic and cultural context of Kampala, Uganda. As the capital city and economic hub of East Africa, Kampala presents a unique landscape for visual communication. The entries below explore the intersection of traditional Ugandan aesthetics, the rapid digitization of the local market, the challenges of infrastructure, and the growing demand for professional branding among Kampala's SMEs and NGOs. These sources are essential for understanding how the graphic designer operates as a critical agent of visual culture and economic development in Uganda.
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