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Introduction
The role of the hairdresser in Algiers, Algeria, extends far beyond simple grooming; it is a vital component of the city's social fabric, economic landscape, and cultural identity. As the capital of Algeria, Algiers represents a unique intersection of traditional Maghrebi customs, French colonial influence, and modern global trends. This annotated bibliography compiles key resources that explore the professional, cultural, and economic dimensions of hairdressing within this specific context. The selected works examine the evolution of beauty standards in the capital, the regulatory environment for cosmetology, the impact of globalization on local salons, and the specific challenges faced by hairdressers in the Algerian market.
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