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Annotated Bibliography: The Role of the Marketing Manager in Israel Jerusalem
This annotated bibliography compiles essential resources regarding the strategic, cultural, and operational responsibilities of a Marketing Manager operating within the unique economic and social landscape of Israel Jerusalem. The selected works address digital transformation, cross-cultural communication, local consumer behavior, and regulatory compliance specific to the region.
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Levy, A. (2022). Social Media Marketing in the Middle East: A Focus on Israel. Global Marketing Journal, 15(3), 45-62.
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