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Strategic Marketing Management in the Neapolitan Context
Introduction
The role of the Marketing Manager in Italy, specifically within the dynamic economic hub of Naples, requires a nuanced understanding of both global digital trends and local cultural intricacies. Naples is not merely a geographical location; it is a complex ecosystem characterized by a vibrant tourism sector, a rich artisanal heritage, and a rapidly evolving startup scene. This annotated bibliography compiles essential resources that address the specific challenges and opportunities faced by marketing professionals in this region. The selected works cover digital transformation, cultural branding, tourism marketing, and the unique socio-economic landscape of Southern Italy.
Bibliography
1. Digital Marketing in Southern Italy
Rossi, M., & Bianchi, L. (2022). Digital Transformation in the Mezzogiorno: Strategies for SMEs in Naples. Milan: Hoepli Editore.
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Naples is increasingly becoming a hub for tech startups and innovation. Greco’s book examines the marketing challenges faced by these new ventures. It provides a modern perspective on how a Marketing Manager can utilize agile methodologies and digital-first strategies in a market that is historically conservative. This resource is particularly useful for professionals looking to drive growth in the technology and service sectors within Italy's south.
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Vitale, R. (2021). The Global Taste of Naples: Marketing Authenticity in the Food Industry. New York: Columbia University Press.
Food is central to the identity of Naples. Vitale analyzes how local food producers and restaurants market their products globally. The book discusses the tension between mass production and the preservation of authenticity, a key concern for Marketing Managers in the agri-food sector. It offers strategies for protecting geographical indications and using digital platforms to tell the story of Neapolitan ingredients, making it a vital reference for the food and beverage industry in Italy.
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This article provides a data-driven look at social media usage patterns in Naples. It reveals how Neapolitans engage with brands online, emphasizing the role of humor, community, and visual content. For a Marketing Manager, understanding these nuances is crucial for effective social media campaigns. The text contrasts Neapolitan digital behavior with national averages in Italy, offering tailored advice for content creation and community management.
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Marketing in Naples often intersects with public policy due to the city's reliance on EU funding and local government initiatives. Bianco’s paper explores how Marketing Managers can align their strategies with public development goals to secure partnerships and funding. It is an essential read for those working in B2G (Business-to-Government) sectors or large-scale urban projects in Italy, highlighting the importance of political awareness in marketing planning.
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