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Introduction: The role of the Marketing Manager in Amsterdam, Netherlands, is distinct due to the city's unique position as a European hub for digital innovation, sustainability, and international commerce. This annotated bibliography compiles key resources that explore the specific competencies, cultural nuances, and regulatory frameworks required for marketing leadership in this region. The selected works address the intersection of global marketing strategies and the local Dutch business environment, focusing on data privacy, multilingual communication, and the high-tech ecosystem prevalent in Amsterdam.
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