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Annotated Bibliography: The Evolution and Practice of UX/UI Design in Ho Chi Minh City
This annotated bibliography compiles essential resources regarding the role of the UX/UI Designer within the rapidly expanding digital ecosystem of Ho Chi Minh City (HCMC), Vietnam. As the economic hub of the nation, HCMC has seen a surge in fintech, e-commerce, and startup activity, creating a unique demand for user-centered design. The selected sources explore the intersection of global design standards and local cultural nuances, the specific challenges of the Vietnamese mobile-first market, and the professional development of designers operating in this dynamic environment.
Introduction
The following entries provide a comprehensive overview of the current landscape for UX/UI designers in Ho Chi Minh City. They address the necessity of localization, the influence of super-apps like Zalo and MoMo, and the growing maturity of the design community in the region.
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