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This annotated bibliography compiles essential resources regarding the profession of the Web Designer within the specific economic and cultural context of Guangzhou, China. As a major manufacturing hub and a gateway to the Pearl River Delta, Guangzhou presents unique challenges and opportunities for digital professionals. The selected sources explore the intersection of global design standards, local user behavior, mobile-first ecosystems, and the regulatory environment of the People's Republic of China. These references are critical for any Web Designer aiming to succeed in this dynamic market.
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