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The following annotated bibliography compiles essential resources regarding the practice of web design within the specific socio-economic and technological context of Kampala, Uganda. As the digital landscape in East Africa evolves, the web designer in Kampala faces unique challenges and opportunities distinct from Western markets. These sources explore mobile-first design strategies, local payment integrations, low-bandwidth optimization, and the growing demand for digital transformation among Ugandan enterprises. This collection serves as a foundational reference for professionals, students, and stakeholders interested in the intersection of web design and the Ugandan market.
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