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Professional Summary
Results-driven Marketing Manager with over 8 years of experience in developing and executing innovative marketing strategies tailored for the dynamic market of Brazil São Paulo. Proven expertise in brand positioning, digital marketing, and consumer engagement within one of Latin America's most competitive business hubs. Adept at leveraging local cultural insights to drive growth, increase market share, and build long-term customer loyalty. Passionate about creating impactful campaigns that resonate with diverse audiences in Brazil São Paulo while aligning with global standards.
Professional Experience
Marketing Manager
VidaNova Cosméticos – São Paulo, Brazil
January 2019 – Present

· Directed the development and execution of integrated marketing campaigns that increased brand awareness by 40% in the São Paulo region, driving a 25% rise in sales within 12 months.
· Managed a $1.2M annual budget for digital and traditional advertising, optimizing ROI through data-driven strategies focused on Brazil São Paulo's target demographics.
· Collaborated with local influencers and media outlets in São Paulo to launch a social media campaign that reached over 2 million users, boosting online engagement by 60%.
· Expanded the company’s market presence in Brazil São Paulo by launching two new product lines, resulting in a 15% increase in market share among mid-tier beauty consumers.
Marketing Coordinator
Agência Futura – São Paulo, Brazil
June 2016 – December 2018

· Supported the creation of campaigns for multinational clients, ensuring alignment with Brazil São Paulo’s cultural and regulatory landscape.
· Implemented SEO and content marketing strategies that improved organic traffic by 35% for clients operating in São Paulo’s e-commerce sector.
· Trained cross-functional teams on digital tools and analytics platforms, enhancing the agency’s ability to deliver data-informed solutions for Brazil São Paulo markets.
· Organized regional marketing events in São Paulo that attracted over 500 professionals annually, strengthening client relationships and brand visibility.
Education
MBA in Marketing
Universidade de São Paulo (USP)
2014 – 2016

Courses focused on consumer behavior, digital marketing, and regional market analysis in Brazil. Thesis: "Strategic Marketing for Emerging Markets: A Case Study of São Paulo."
Bachelor’s Degree in Communication
Faculdade Impacta
2010 – 2014

Emphasis on media strategy and public relations, with a capstone project analyzing the impact of social media on brand perception in Brazil São Paulo.
Skills
· Digital Marketing: SEO, SEM, Google Analytics, Facebook Ads Manager, LinkedIn Marketing.
· Content Strategy: Copywriting for Brazilian audiences, video production, and social media management.
· Data Analysis: Excel (advanced), Tableau, and CRM tools like Salesforce for campaign performance tracking in Brazil São Paulo.
· Cultural Intelligence: Deep understanding of Brazilian consumer behavior, regional trends, and multilingual communication (Portuguese and English).
· Project Management: Agile methodologies, budget allocation, and cross-team collaboration for marketing initiatives in São Paulo.
Certifications
Google Analytics Individual Qualification
Google (2020)

Enhanced ability to analyze website traffic and user behavior for campaigns in Brazil São Paulo.
Certified Digital Marketing Professional (CDMP)
Marketing Institute (2019)

Focus on digital trends and strategies applicable to the Brazilian market, including mobile-first approaches for São Paulo’s tech-savvy population.
Additional Information
Languages: Portuguese (native), English (fluent), Spanish (intermediate).
Volunteer Work: Mentored young professionals in São Paulo through the Brazilian Marketing Association, focusing on career development and local market strategies.
Hobbies: Attending local cultural events, following trends in São Paulo’s creative industries, and exploring emerging markets in Brazil.
Conclusion
As a dedicated Marketing Manager with a strong foundation in Brazil São Paulo’s market dynamics, I am committed to delivering measurable results through strategic thinking, innovative campaigns, and a deep understanding of local consumer needs. My experience spans from digital transformation projects to regional brand expansion, making me an ideal candidate for leadership roles that require both global vision and hyper-local execution in one of Brazil’s most influential cities.
