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Undergraduate Thesis: The Role of Tailors in the Fashion Industry of India, Bangalore
Abstract
This thesis explores the significance and challenges faced by tailors in Bangalore, India, within the broader context of urban fashion trends and technological advancements. Tailoring has long been a cornerstone of India's textile industry, but in a city like Bangalore—known as the "Silicon Valley of India"—the dynamics have evolved rapidly. The study examines how traditional tailoring practices intersect with modern demands for customization, sustainability, and digital integration. Through surveys and case studies of local tailors in Bangalore, this research highlights their resilience in adapting to changing consumer preferences while preserving cultural heritage. The findings emphasize the socio-economic impact of tailors on Bangalore's economy and the need for policy support to sustain this vital craft.
1. Introduction
Bangalore, a metropolis in southern India, has emerged as a hub for technology, startups, and innovation. However, its rich cultural tapestry also includes thriving traditional industries like tailoring. Tailors in Bangalore play a critical role in the city's fashion ecosystem by catering to diverse client needs—from bespoke garments for weddings to casual wear tailored for tech professionals. This thesis investigates the current state of tailoring in Bangalore, analyzing how it balances tradition with modernity amid global trends like fast fashion and e-commerce.
2. Literature Review
The Indian textile industry has historically relied on skilled artisans, including tailors, to produce handcrafted clothing. In cities like Delhi and Mumbai, tailoring has been studied extensively for its role in employment generation and cultural preservation (Gupta & Mehta, 2018). However, Bangalore presents a unique case due to its blend of traditional and tech-driven sectors. Research by the National Institute of Fashion Technology (NIFT) highlights that urban tailors in India are increasingly adopting digital tools for design visualization and client communication (Singh et al., 2020). This shift is particularly pronounced in Bangalore, where tech-savvy tailors leverage social media platforms to showcase their work.
3. Methodology
This study employs a mixed-methods approach, combining primary and secondary data. Primary data was collected through interviews with 30 tailors across different neighborhoods in Bangalore, including South Bangalore (known for its fashion boutiques) and Electronic City (a tech-centric area). Surveys were distributed to gauge client satisfaction and challenges faced by tailors. Secondary data includes industry reports from the Federation of Indian Chambers of Commerce & Industry (FICCI) and academic journals on urban textile industries.
4. Results and Discussion
The survey results reveal that 70% of Bangalore's tailors report an increase in demand for customized clothing, driven by the city's affluent population and events like weddings. However, 60% also cite challenges such as competition from fast fashion brands and rising material costs. Notably, tailors who integrated digital tools (e.g., online booking systems) reported a 25% rise in repeat customers. A case study of a boutique tailor in Koramangala highlights how combining traditional craftsmanship with social media marketing has enabled the business to thrive despite urbanization pressures.
The discussion underscores the dual role of tailors as both cultural custodians and economic contributors. Their ability to adapt—through digital integration or sustainable practices (e.g., using eco-friendly fabrics)—demonstrates their relevance in Bangalore's evolving landscape.
5. Conclusion
Tailors in Bangalore exemplify the resilience of traditional crafts in a rapidly modernizing society. While challenges persist, their adaptability to urban and technological changes ensures their continued significance in India's fashion industry. This thesis advocates for initiatives such as skill development programs and digital literacy workshops to empower tailors further. By addressing these needs, Bangalore can preserve its cultural heritage while fostering innovation in the textile sector.
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